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You’re not a tier-1 organization, can you still build a strong employer 

branding? 
Google is ranked no. 1 as the best employer brand in the world. You must be thinking- “I am not Google, 

so how is my organization going to build a good and strong employer brand. To build a good employer 

brand is not a tough task. Firms invest a lot to build strong employer branding. There are various ways to 

go about it, but it is necessary to analyze which path would lead to goal attainment of building an 

employer brand where the best-in-class talent wants to work at your organization. Whether it’s a 

multinational company or any other organization, it’s still very easy to build an employer brand.  

Building a strong employer brand only depends on the path the recruiter and the employers of the 

organization follow. Typically, there are a few practices which if followed by any organization, could 

easily help their cause to build a strong attraction for prospective hires. Google is the best example of 

Employer branding as they are known to provide a fun, challenging and engaging work environment. 

Why even Google should invest in Employer Branding? 
• Companies with strong employer branding witness 43% decrease in cost per hire. 

• 67% job seekers would accept a lower salary for an organization with positive reviews online. 

• A bad reputation can lead up to rejection from 10,000 employees annually for a large 

enterprise. 

• 69% active job seekers want to join an organization who actively invest in their employer brand. 

• 88% Millennials don’t just want to go to work but want to get involved in a company’s culture. 

• 79% job seekers are likely to use social media for their job search. 

• A strong employer brand leads to 50% more qualified applicants.  

 

Benefits of Employer Branding 
• Lower Cost Per Hire: Just like how business coming your way with a buying intention is easier to 

convert than business you have to chase, job seekers who want to join your organization are 

easier to recruit and retain. This has a drastic effect on the cost per hire. 

• Faster Time to hire: Organizations with a strong employer brand are able to fill vacancies twice 

as fast as organizations who do not invest on their employer brand. A strong brand means you 

don’t have to sell yourself to the job seeker, they already know what you’re about and whether 

or not they want to join you in the long term. 

• Lower Employee Turnover: Making a connect with a new hire is extremely important. That is 

not solely achieved by what is there on your website and social media. You have to go a step 

beyond to show employees they are cared for. This enables them to be productive and also 
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removes any doubts about their place in the organization. You can also read our white paper: 

‘How cost of turnover is hurting organizations’ to know more about this. 

• Savings on salaries: An organization is much more than what it offers in terms of a pay package. 

When factors such as job security, cultural integration, development plan, growth opportunities 

and work-life balance are agglomerated, you don’t necessarily have to break the bank to get 

hold of the best talent in the marketplace.  

What can you do for employer branding even if you are a small or 

medium sized organization? 
The points described below have the power to improve the employer branding for any organization as it 

is necessary to strategize to create an effective employer brand. Practicing these will enable you to 

create a strong impression on anyone who is looking to join. Always remember that the best talent is 

not hired, it is attracted. 

1. Employer Branding by Building a connection 

Make a connection between the corporate culture and the branding of the organization. Make 

your new hires understand the culture of your organization through the path of employer 

branding. When you engage your new hires by explaining them about the culture of your 

organization while engaging them in various tasks, then it creates an impact on the employer 

brand of the company. It makes the new hires feel that they know more about the organization, 

hence allowing them to be more productive when they join. Happier new hires go a long way in 

creating a strong employer brand. 

 

2. Employer Branding by performing a vision match 

Showcase the vision, mission and values of the company. It helps the new hires to understand 

main objective and goal of the organization. It increases the work productivity of the new hires 

and even impacts the employer branding of the organization. Having a strong vision and aligning 

goals with the employers or prospective employers makes them want to join an organization. 

 

3. Employer Branding with Social Media and Job Portals 

The researches have proved that new hires search about the company reviews before joining 

any organization. When making a decision on whether to apply for a job or not, 84% of job 

seekers say reputation of a company as an employer is important. This is one of the most pivotal 

aspects of employer branding. Having an interactive ‘career’ and ‘about us’ page is your gateway 

to building a great employer brand. This factor, along with the role, play an even greater part in 

job seeker’s decision than the actual pay package. Organizations need to focus on this part if 

they want to create an employer brand that will attract the best-in-class talent. 

 

4. Employer Branding with engaging content  

Any good story is about the protagonist, and when publishing content for prospective 

candidates regarding hiring, it is crucial to make the story about them. 

https://www.myjoining.in/WhitePaper/Dos-Donts-Onboarding.php
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 Organizations often make the mistake of publishing repetitive content that is centered around 

them and not the hires. The organizations deploying the success stories of their employees in 

form of videos to their new hires as videos are measured as major effective source impacting 

the employer branding.    

 

5. Employer Branding through employee experience 

Employer branding is huge for your organization, but the results are not always immediately on 

display. It takes time! 

However, one of the fastest ways of doing so is creating a unique experience for them through 

their onboarding and putting this out! The release of such content should not come across as a 

marketing gimmick, but rather a story that is being told. If an employee is happy with how they 

have been integrated into the organization, they are going to speak well about it. Word of 

mouth 

Try to create a great experience through onboarding the new hires even impacts the employer 

brand of the organization. 
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How MyJoining can help? 
MyJoining is an HR pre-onboarding and onboarding tool that facilitates takes care of the following 

important KPIs of any Human Resource Department across the world.  

1) Cost of Onboarding an employee 

2) Employee Productivity 

3) Employee Experience 

4) No-show rate 

5) Employee Retention 

6) Employer Branding 

With respect to employer branding, MyJoining helps you build a connect with new hires before the first 

day of Joining. Many of our clients have told us they were able to onboard the best talent with 

significant ease using our Onboarding framework. It takes care of an employee’s cultural integration 

into the organization and takes their experience and feedback into account. It links all review with your 

social media handles and helps you create authentic success stories that are bound to enhance your 

organization’s employer brand. 

You can download the ROI Calculator to check the return on investment your organization can 

achieve by digitizing HR Onboarding with MyJoining.   

 

Already feel confident, try MyJoining for free for 60 days totally 

obligation free. No questions asked. 

 

www.myjoining.com  

 

http://www.myjoining.com/
http://www.myjoining.com/
http://www.myjoining.com/
http://www.myjoining.com/
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As a leading Onboarding solution provider,  

we have helped leading organizations and over 10,000+  

new hires from organizations like InterGlobe, Hitachi, etc.  

undertake this journey together. 

 

We believe you never get a second chance to  

make the first impression. 

 

www.myjoining.com  
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